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Lotus Cars is a British automobile company.  They are famous for their sports cars, racing cars, and 
the highly successful Team Lotus in Formula One racing. The company is located in Norfolk, England. 
The regular cars and race cars built by Lotus are designed to be light weight and handle very well.

The company was started in 1952 by Colin Chapman and his fellow engineering graduate, Colin Dare. 
No one knows why the curious name “Lotus” was chosen, but the four letters (ACBC) in the middle 
of the company’s logo stand for the full initials of the founder (Anthony Colin Bruce Chapman).

From the beginning, Colin Chapman and his Lotus company have been at the very top of racing 
technology and car design. The reason for this is their belief that engine horsepower makes you go 
fast on straight roads, but building cars to be light in weight makes you go faster everywhere – and 
saves fuel, too.

How does Lotus lower the weight of its cars? Here are four ways: First, all parts are designed to be 
made as light as possible, but strong. Sometimes parts are made with holes in them to cut down 
weight. Secondly, light weight aluminum, fiber glass and carbon fiber are often used instead of 
heavier steel. Third, the total number of parts in each car is kept as low as possible. Finally, the same 
part is sometimes designed to do two jobs instead of just one.

In its early days, the company encouraged its customers to race its cars, and it first entered Formula 
One through its sister company, Team Lotus, in 1958. A Lotus Formula One car driven by Stirling 
Moss won at the Monaco Grand Prix in 1960 (the company’s first Grand Prix win). Major success 
came in 1963 with the Lotus 25, which – with Jim Clark driving – won Team Lotus its first Formula 
One World Constructors Championship.

Colin Chapman’s philosophy of light weight and efficient design not only resulted in seven Formula 
One World Championships as well as wins at Le Mans, Indianapolis and elsewhere, but the simple, 
light weight designs that went into his racing cars also appeared in Lotus road vehicles and produced 
great sports cars such as the Europa, Elan, Esprit, Elise and Exige.

For over 60 years Lotus has continued to produce high quality sports cars and is respected worldwide 
as an automotive engineering consulting company.  Lotus has worked on projects with many of the 
world’s best known car companies, for example designing the 1981 De Lorean DMC and the engine 
of the 1981-85 Chevrolet Corvette ZR-1.

If you would like to see some of these famous cars, be sure to visit the AACA Museum in Hershey, 
PA.  From January 24 to April 26, 2015 they will be exhibiting a variety of Lotus models.  
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Have you ever wondered what it would be like to live in 
the future?  What clothes will people wear?  What will 
cars look like?  Some people are lucky because they get 
to “invent” the future as a part of their job.  They use 
their imagination to come up with ideas for what the 
future might look like.  One such person was an artist 
named Arthur Radebaugh.

Arthur Radebaugh was born in the city of Coldwater, 
Michigan in 1906.  As he grew older, he became 
interested in art and began painting futuristic looking 
cars and buildings.  His art was inspired by a style known 
as art deco, which was popular from the 1920s through 
the 1940s.  When you look at an art deco painting, you 
will often see bright colors and well-defined shapes. 

In 1935, a salesman noticed one of Radebaugh’s paintings and he liked it a lot.  The 
salesman became his agent and sold one of Radebaugh’s paintings to MoToR Magazine 
for $450.00.  MoToR used this painting on the cover of their magazine and loved it so 
much that they asked him to make more over the next 20 years.  

This helped Radebaugh to become famous, and some big companies began asking him 
to create art for them.  In addition to MoToR, he designed covers for other well-known 
magazines such as LIFE and the Saturday Evening Post.  His paintings were also used in 
advertisements for Bohn Aluminum and Coca-Cola.  Car makers like Chrysler and Nash 
even asked him to create paintings of their cars, and these images were used in their 
catalogs and brochures.  

By the late 1950s, advertisements used less artwork and more photographic images.  
This affected Radebaugh, but he was able to find work as an artist for his comic strip 
titled, “Closer Than We Think!”  Radebaugh’s comic strip was printed in newspapers from 
1958 to 1963 and featured his artistic visions of the future.  He drew and wrote about 
everything from flying cars to postal workers with jet packs.

Radebaugh died in 1974, but his memory is still very much alive.  His artwork has helped 
inspire designers interested in turning visions of the future into reality.
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Hey kids, Gliffy the squirrel here!

It’s time to put on your glasses.   

Take your hand and cover the red lens.

Now cover the blue lens.

WHAT DO YOU SEE?
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We hope you are having fun with your 3D glasses.  Take a moment to wear your 3D glasses and 
think about what you are seeing.  Do you see how the pictures appear to pop out of the page?  
It’s almost magical and you might be asking yourself, “how do these glasses work?”

It all begins with a picture.  The pictures you see in this magazine are anaglyph (ann – uh – glif) 
3D images.  An anaglyph 3D picture is actually made up of two pictures.  These two pictures are 
the same, except one is red and one is blue.  Both pictures are placed on top of each other and 
moved slightly apart – This makes the entire image look a little blurry without the glasses.

This anaglyph 3D image is designed to work with your 3D glasses.  The glasses have red and blue 
lenses, which are the same colors used in the anaglyph 3D image.  Close one of your eyes.  The 
picture isn’t 3D anymore!  Open both your eyes, and you should see that the 3D effect is working 
again.

The magic you see is in the way the glasses work with the anaglyph 3D image.  When you take 
your glasses off, BOTH of your eyes can see the red AND blue pictures.  The 3D glasses make it so 
that only ONE eye can see the red picture and ONE eye can see the blue picture.  This then tricks 
your brain into seeing the picture appear to jump out of the page and come to life.

The 3D pictures you see on these two pages were originally used in car catalogs and brochures 
in the 1920s.  These companies wanted people to be interested in their cars.  They used 3D 
technology because it was becoming very popular in movies.  If you go to the movie theater, you 
will see it is becoming popular again!

DID YOU KNOW THAT…?
 1. Sir Charles Wheatstone invented the first 3D image in 1838.
 2. The first true 3D movie was the “Power of Love,” which came out in 1922.
 3.  The first video game to use 3D glasses was SubRoc-3D.  It was made by Sega in 

1982.
 4.  Avatar (2009) has made more money than any other 3D movie in history.  Over 

760 million dollars, enough money to buy 760 million Hot Wheels cars! 

Want to see some 3D videos online?  Hop on your computer and visit this link: 
http://www.aacalibrary.org/3dvideos/ 

Or use your phone or iPad to scan this QR code.
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